










Our four destination-focused publications 
direct meeting professionals to 
MeetingsFocus.com.

What planners want to see online

MeetingsFocus.com continually evolves to 

fulfill planners’ needs. Based on Meetings 

Media’s surveys and advice from an 

established advisory board of top meeting 

planners in North America, MeetingsFocus.

com offers meeting professionals the 

information they need in an exemplary, 

award-winning design.

Delivers impressions and results

Make sure your advertising investment 

pays off by including MeetingsFocus.com 

in your next media plan. Together with a 

Meetings Media targeted print and direct-mail 

campaign, use MeetingsFocus.com and its 

e-newsletters to capture the most group 

business possible. Tracked by industry 

standard-bearers Google Analytics, 

Double-Click and Magnet Mail, your 

advertising units are measured by the 

industry’s gold standard for accurate 

campaign measurements.  

MeetingsFocus.com and its 

regionally focused e-newsletters have 

won four prestigious Maggie Awards from 

the Western Publications Association 

since 2004, aside from winning the Gold 

Medal for Best Website from the American 

Design Awards and the Best of the Web 

Award from Media Industry Newsletter, 

making it a site that offers you the perfect 

environment to display your advertising 

messages.  

Make your campaign a success

Advertising campaigns of all types have 

delivered successful results for both the 

biggest brand names in the business as 

well as independently-owned properties.  

Destinations large and small throughout 

North America have employed 

MeetingsFocus.com to achieve the 

results they need. Your Meetings Media 

representative can always relate the 

latest stats and successes to you.   

Regularly promoting MeetingsFocus.com

MeetingsFocus.com is continually promoted 

through a variety of Meetings Media’s other 

resources throughout the year.  

•    Print articles reference the site to encourage 

meeting professionals to gather more 

information and statistics

•     “House advertisements” in the magazines   

      demonstrate the ease of using

 MeetingsFocus. com

•     Weekly regional e-mail newsletters invite 

meeting professionals to access intriguing 

articles, get more in-depth news coverage, 

and find the latest Hot Deals by clicking 

through and landing on MeetingsFocus.

com, which is updated daily 

•    With its own full-exhibit display, 

MeetingsFocus.com enjoys a commanding 

presence at several trade shows and 

seminars throughout the year

•     MeetingsFocus.com is promoted in 

Internet directories, third-party site rating 

listings, online trade show registration 

sites and show program guides 
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